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VERMILION, AB
TUESDAY, NOVEMBER 13
9:00 am - 3:30 pm

Vermilion Regional Centre

Clint Jurke, Agronomy Director — Canola Council of Canada

WHAT MY NEIGHBOUR IS DOING WRONG WITH THEIR CANOLA

Clint will discuss the impact of agronomic decisions that have major impact on canola yield
and profitability.

Murray Hartman, Provincial Oilseed Specialist — Alberta Agriculture & Forestry

MORE SPIN ON CANOLA ROTATIONS

Murray will dig into crop rotation data and explain how confirmation bias can influence inter-
pretation of results.

David Drozd, President and Senior Marketing Analyst — AgChieve Corporation

LET'S GET TECHNICAL: HOW CHARTING CUTS THROUGH THE NEWS (NOISE)

David will explain the significance of the chart formations he relies on to identify market highs
and lows, and show how these tools can be used to determine when to buy or sell before the

market changes direction.

Rob Strilchuk, Partner — MNP

TAX TIPS AND TRAPS

Farmers need to know that significant tax strategies are available to them. Learn more about

how to maximize income after tax, which is more than just trying to minimize the tax obligation.

Dave Gallant, Director, Finance and Operations — Canadian Canola Growers Association

CCGA WORKING FOR FARMERS: A FINANCING PROGRAM THAT ENHANCES YOUR
MARKETING FLEXIBILITY

Dave will discuss how the cash advance program can reduce cost and give farmers more flexi-
bility in managing their grain sales to maximize their returns.

Mark Walker. Manager, Policy Development — Canadian Canola Growers Association

CCGA WORKING FOR FARMERS: DIGGING INTO PMRA'S PROPOSED DECISION ON NEONICS

Mark will speak about the breadth and depth of the organization’s agriculture policy work and
take a closer look at the PMRA's proposed decisions to cancel all outdoor uses of neonics.
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